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QCourse, technology is all around : I % .
s, and every organisation is under !

pressure to explore, develop and invest #
T E C H N O L O G Y in technology. However, given the %
g pace of change and the high costs of !
adopting new ways of working, it can ! % I !

W H AT’ S N EXT I: O R be particularly challenging for arts
organisations to respond to this /I %! " !
agenda, along with all the other urgent . % # 1
F U N D R AI S I N G ’? needs and day to day pressures of !
. delivering artistic programmes. Il ! !

artsfundraising@cause4.co.uk  and

So what are arts organisations doing # D !
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E''/F < | 8 % E<8F "l : % !
8 % E'S8FU ' # !
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# !

desk research, case studies and
interviews with arts organisations. It is

BY MICHELLE WRIGHT, DIRECTOR OF
ARTS FUNDRAISING & PHILANTHROPY




Interview with
digital expert
Zoe Amar

The Causedeam talked to Zoe to get
her perspective on the context that
charities are working within in relation
to digital technology adoption

- Can you tell us about your work and how you support
- the sector with digital change and digital fundraising?

Charity S
Digital Skills .-~ S

Report 2024 .o
L 3

9 8 LILN

B (€ Sty B® Microsoft  pineledegos  STOH

- What do you think the main trends will be when it
. comes to digital developments within the charity
- sector over the coming years?

The barriers aren't just about the training or services need to review how
) !
% ! é n n ! %



https://charitydigitalskills.co.uk
https://zoeamar.com
https://charitydigitalskills.co.uk
https://charitydigitalskills.co.uk
https://www.startsatthetop.co.uk

| |
- What are the biggest - What advice would you O [

- challenges the arts - give to organisations

- and cultural sector is - hoping to address these

- facing at the moment - challenges and adapt

- when it comes to - to digital?

- adapting to digital? - How can small charities compete with

larger institutions that are achieving so
much in digital change?

# Cause4raining !

% ' ' ' new donors.

5 % !
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- Isthe rise of Al

- something that all

- organisations (from

- micro to large-scale)

- should be developing

- astrategy to respond to?
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% ! ! # % !

! I % ! % !

getting started with Al, I'd start by trying out 1
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https://zoeamar.com/artificial-intelligence/ai-checklist-for-charity-trustees-and-leaders/
https://zoeamar.com/artificial-intelligence/ai-checklist-for-charity-trustees-and-leaders/
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What are

the key trends
In the use of
digital and
technology

to support
fundraising In
the cultural
sector?

BY REBECCA WARD,
PROGRAMMES AND DEVELOPMENT
MANAGERCAUSE4

Keeping up with changes and advancements in
technology is a key concern for most charities, with

78% of charities saying that digital is becoming
more of a priority for their organisations

Technology can offer solutions that allow charities
to lower overall costs and increase fundraising
opportunities. As such, in times of austerity, it is
no surprise that these solutions come sharply into
focus. This may explain why almost two thirds
(59%) of charities cited that they want to improve

their online fundraising in 2023, up from 49%
in 2022, and 29% in 2021.



https://charitydigitalskills.co.uk/wp-content/uploads/2023/07/Charity-Digital-Skills-Report-2023.pdf
https://charitydigitalskills.co.uk/wp-content/uploads/2023/07/Charity-Digital-Skills-Report-2023.pdf
https://charitydigitalskills.co.uk/wp-content/uploads/2023/07/Charity-Digital-Skills-Report-2023.pdf
https://charitydigitalskills.co.uk/wp-content/uploads/2023/07/Charity-Digital-Skills-Report-2023.pdf
https://charitydigitalskills.co.uk/wp-content/uploads/2023/07/Charity-Digital-Skills-Report-2023.pdf
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“The current landscape is

particularly difficult.
Fundraising teams are

Increasingly under-resourced
and overstretched. So, it
makes sense to maximise
giving channels and optimise
low effort’ income streams
like online giving. Digital is
cheap, quick to execute and,
when prioritised, can have

a significant impact on
fundraising capability.”
STEPHANIE CLARK,

ARTS PROFESSIONAL, MAY 2023

THE RISE OF ARTIFICIAL
INTELLIGENCE (Al)

Al

For arts organisations, there are interesting
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https://www.artsprofessional.co.uk/magazine/365/feature/how-can-arts-organisations-improve-online-giving
https://www.thinknpc.org/blog/ai-for-charities-what-you-need-to-know/

16

4 n
that *

SOCIAL MEDIA IS BECOMING
STREAMLINED
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“Donors today are more empowered and seek greater control
over their philanthropy. They desire choices, personalised
giving options, and deeper connections with the causes

that they support.THe Goob GAP, AUGUST 2023



https://charitydigitalskills.co.uk/wp-content/uploads/2023/07/Charity-Digital-Skills-Report-2023.pdf
https://capacityinteractive.com/resources/ticket-buyer-media-usage/
https://capacityinteractive.com/resources/ticket-buyer-media-usage/
https://www.business2community.com/digital-marketing/visual-marketing-pictures-worth-60000-words-01126256
https://www.studio91media.co.uk/2020/09/01/how-to-devise-a-video-content-strategy-for-charities/
https://enthuse.com/wp-content/uploads/2023/01/Charity-Donor-Pulse-2023.pdf
https://thegoodgap.com/f/top-5-trends-for-fundraising-in-2024
https://www.theatlantic.com/technology/archive/2022/11/twitter-facebook-social-media-decline/672074/
https://data.givingtuesday.org/fep-report/
https://data.givingtuesday.org/fep-report/

Covid-19 and
the drive for arts
organisations to
develop digital
programmes

BY LUCY PRATT,
PROGRAMMES AND DEVELOPMENT COORDINSRORE4

The dynamic, resourceful nature of the
UK’s arts, culture and heritage sector
during the pandemic, paved the way for
remarkable innovation from organisations
of all sizes. Now, in a post-restriction era,
it's encouraging to see so many
organisations maintaining such strategies
%
exigencies, but as a blueprint for
sustained success. In this unprecedented
digital revolution, we explore some of the
best digital innovations in today’s sector.
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1 . ome of the UK’s largest cultural
TeCh nOIOgy IS monoliths, the National Gallery, the
. Royal Opera House, the National Archives
a Slte Of Cu Itu re and the Royal Shakespeare Company,
have been noted by the Department of
. . Culture, Media and Sport as sector leaders
I n Itse If " in areas including digitisation; providing
. opportunities for experimentation
with new technologies; research and
KAY WATSON, HEAD OF development; and innovation support

ARTSM TECHNOLOGIES, for the sector:
SERPENTINE GALLERIES

The National Gallery , working with data
4 11} "
Innovation Lab NGX !

The Royal Opera House
Audience Lab # #
n #

The Royal Shakespeare Company, the
BBCand the Arts and Humanities Research
Council Research

& Development %

9 The Keeper Councin Roblox.
Created by Arcade.


https://www.gov.uk/government/publications/culture-is-digital/culture-is-digital

1 a BSO Digital Concerts (! I 9% % 5
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# % !
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(95w.

95 *
| “l wondered if viewing online
(05 ~would come anywhere near
QQ KJJ a live performance, but there
VNPJ JJJ "' were many compensations
like the chat with the conductor
beforehand and the fact that

you could actually see him
face on whilst conducting .
You were also able to see

A’R/T- ABOUT DESCOVER EARN TAG ART DOMATE SHOP SEARCH Q SIGM IN g

| N N orchestra members close up.
Stories i ) B The horn player was

» fascinating to watch.”
LILKEMBSO DIGITAL CONCERT CUSTOMER
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Steven Campbell: a



https://artuk.org/discover/stories/celebrating-2000-stories-and-2000-curations-on-art-uk

Digital Placemaking Fellows,
Bristol & Bath Creative R&D
* o ! Fol
S ( D !
Universities, Bristol & Bath Creative
R&D's * 6 , #
working to consider how the civic
| | |
% ! " !
! $
X , # #
! ‘Where does culture feature in
the new digital infrastructure?’

“Many of us already move
seamlessly between digital
and physical worlds in

our day-to-day life. From
Google Maps, to wearable
technology, to playing
Pokémon Go in the park;
digital technology can make
things easier, more enjoyable
and more accessible. Of
course, If it's not done right,
digital technology can also
make things more confusing,
alienating or overwhelming.”
BRISTOL & BATH CREATIVE R&D

YouTube Innovation,

The Tank Museum
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......................................................................

“YouTube has allowed us to
reach a global audience of
tank enthusiasts — and it's as
a direct result of this that we
are now generating over

a guarter of our annual
turnover from non-visitors.”
TANK MUSEUM HISTORIAN,

DAVID FLETCHER
Il #
| . '
. %
! %
# % # ! #
! !
$
oBristol & Bath Creative
R&D =
|1 # I
$

unrestricted.


https://digiaccessarts.org/wp-content/uploads/2022/06/DigitalAccessFINALREPORT-1.pdf
https://tankmuseum.org/article/20k-in-24hrs
https://bristolbathcreative.org/about
https://bristolbathcreative.org/about
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IMMERSIVE CULTURE: | ,
How immersive e T4
digital experiences .
can drive new forms ..

of engagement and
fundraising In arts

& culture

(? '2+> (551 )5 ,5:4*+8 '4* )./+, 9:8":
OFFICER AT ARCADE, AN INTERNATIONAL DIGITAL [
EXPERIENCE PRACTICE, SPECIALISING INAIAND |8 |
XR TECHNOLOGIES




28

Transforming
Audience
Engagement

Immersive technologies

have revolutionised the way

that audiences experience art.
Traditional forms of engagement,
such as visiting a museum or
attending a live performance,
are now complemented, or

even replaced, by virtual and
augmented experiences.

For example:

"‘.\L_

Virtual Museums and Augmented Reality in

Exhibitions: Live Performances:
/ n ! ! % !
I [ "
$ # ! $ ! A $ , $
! 8 n %
! " % British
311 - 1 [ | %
! '8 <8 M*<MPJ # “o ! %
! n
# P # : %
# # % " n
% : % audience in the narrative or the aesthetic
! " ' $ IS
$ [ " + 0 D # <
[ # 4.9 #
| | n ]
5
P P =
// =

Immersive Storytelling:

/

#

with the content.
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!
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$
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https://artsandculture.google.com/partner/the-british-museum
https://artsandculture.google.com/partner/the-british-museum
https://www.nationaltheatre.org.uk/about-us/theatre-makers/immersive/

Fundraising through
Immersive Technologies

By creating and offering these innovative
ways to experience art and culture like never
before, the sector is discovering a new frontier
for fundraising. There are many obvious ways
that the types of experience described above
can directly impact on revenue generation,
from offering them as paid-for experiences,

to inviting donations within the experience
itself. But they can also be used more directly
as fundraising tools, leveraging the innovative
and inherently playful form of the medium

as a way of motivating charitable giving:

L
e

Virtual Galas and Events:
/

Closer to the Cause:
'8 <8

For $
n %

to donate.

i Augmented Reality Artwork Sales:

Blockchain and Virtual
Collectibles:

# %



https://www.culturallyarts.com/events-1/virtual-art-gala-1
https://www.ukaht.org/latest-news/2023/virtual-reality-will-transport-people-to-our-historic-bases/
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Challenges and
Considerations

Whilst looking at all of the

Immersive experiences can
bring to arts & culture
audiences and in driving new
fundraising avenues, it is also
important to recognise the
challenges that exist and
must be addressed:

i:fﬂﬁ/;

e,

Accessibility and Inclusivity:

+ ' n $
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IMMERSIVE ART
EXPERIENCES:
The Future of
Fundraising?
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We live in an increasingly
digitalised and interactive
world. Across the arts sector,
exhibitions are being enhanced
by a range of technologies from
Virtual Reality (VR) to elaborate
audio-visual experiences
However, what impact can

this have on fundraising?

Are immersive art experiences
revolutionising the fundraising
landscape and can we say
goodbye to the written case

for support?

What are immersive art

experiences?
3 % "8 %

' 8 % E'8F < |
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How to know your augmented
from your virtual
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https://www.vam.ac.uk/articles/curious-alice-the-vr-experience?gad_source=1&gclid=EAIaIQobChMI8PHx0vbmggMViI6DBx2krQA4EAAYAyAAEgI5hfD_BwE
https://blooloop.com/technology/in-depth/immersive-art-experiences/
https://www.arcade-xr.com/project/keeper-of-paintings
https://www.arcade-xr.com/project/keeper-of-paintings
https://arvr.google.com/cardboard/
https://www.vam.ac.uk/articles/curious-alice-the-vr-experience?gad_source=1&gclid=EAIaIQobChMI8PHx0vbmggMViI6DBx2krQA4EAAYAyAAEgI5hfD_BwE
https://www.museumnext.com/article/how-museums-are-using-virtual-reality/
https://charitydigital.org.uk/topics/topics/five-ways-charities-are-using-virtual-reality-4911

AUDIO-VISUAL EXPERIENCES
/ S

% e] <8 3 % $
Van Gogh London

What does this mean for
fundraising?
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So, is it goodbye to the written
case for support?
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https://www.bluecross.org.uk/press-release/team-of-fundraising-tap-dogs-goes-nationwide
https://enthuse.com/wp-content/uploads/2023/01/Charity-Donor-Pulse-2023.pdf
https://www.cambridge.org/core/services/aop-cambridge-core/content/view/F63359FAC48F3710B7CE2879A52A70C0/S1930297523000153a.pdf/virtual-reality-for-philanthropy-a-promising-tool-to-innovate-fundraising.pdf
https://www.cambridge.org/core/services/aop-cambridge-core/content/view/F63359FAC48F3710B7CE2879A52A70C0/S1930297523000153a.pdf/virtual-reality-for-philanthropy-a-promising-tool-to-innovate-fundraising.pdf
https://www.econstor.eu/handle/10419/277967
https://www.econstor.eu/handle/10419/277967
https://www.igi-global.com/gateway/article/272588
https://ieeexplore.ieee.org/abstract/document/10108495
https://www.econstor.eu/handle/10419/277967
https://www.igi-global.com/gateway/article/272588
https://vangoghexpo.com/london/
https://meowwolf.com/visit/denver

CROWDFUNDING:
connecting

-

your crowd

(? 05 (8++@+ )85=*,;4%/4- )549;2:'4: '4*
ARTS FUNDRAISING & PHILANTHROPY TRAINER

Crowdfunding can be an incredibly
owerful tool for arts and cultural “i——
P ultural. £
funds raised, but (perhaps even more

importantly!) for the chance to build a
highly engaged and enthusiastic donor
community with shared values.

(5.
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What is crowdfunding? i Donor engagement
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https://www.artfund.org/donate/art-happens/help-lgbtq-communities-share-and-preserve-their-stories-for-the-future

Getting social . Nurturing donor
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. _ , T #o | "

%

e S ! I % |
" OO0 CE # o
: G To do that, you need to know who you're
’ # " The
OSE % Po< 31 1 D | !
L L #
But to get it right, any organisation needs : $ " " $
! | n $ |
# 9 A B 4
! 5 .
# % ! | %
9 D | g
| | L |
E # % " #
D # % Introduction
% ! ! % ! % :! .
® D | 21 " : ! /
Wltl;] | | #
(! 3! "
# | 0 1 E |
9 @ % ! Lo D % | D
i genuine voice. Nor can it convey your
# % # ) ; % | n ' % |
Il # # ! P I %
| # i # % |
: '/ D % |
# | :



https://nonprofitssource.com/online-giving-statistics/social-media/
https://www.artfund.org/donate/art-happens/showcase-the-art-of-engineering
https://www.gofundme.com/f/9um7y
https://www.gofundme.com/f/9um7y
https://www.crowdfunder.co.uk/p/savepollockstoymuseum
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A Fundraising
Threat or
Opportunity
for the Cultural
Sector?
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https://www.artsprofessional.co.uk/magazine/article/ai-and-future-arts-fundraising
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WaterAid, Talk to Sellu

In February 2018, WaterAid
launched a ChatBot that aimed
to better connect supporters with
the people that they are helping
through the charity.
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Sierra Leone, and see how donations
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“At the moment, the predominant use of
chatbots is for service handling, with bots
trained to learn answers to basic FAQs, or
use machine learning to comb the internet
for content. We decided to take a different
approach, and work within the limitations
of the technology to create some good,
old-fashioned storytelling; immersing our
digital audiences in the life of Sellu — a

I
Tombohuaun, Sierra Leone. The ability to
continuously interact with large cohorts
of engaged digital users makes the
chatbot a powerful tool for awareness,
activation and retention all in one and
we hope people will be encouraged to
donate to our winter fundraising
appeal, Untapped.”

DAN GRAY, DIGITAL ENGAGEMENT MANAGER, WATERAID
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https://thebotplatform.com
https://fundraising.co.uk/2018/02/09/wateraid-chatbot-links-supporters-benefitting-communities/
https://thekitefactorymedia.com/art/wateraid-untapped/
https://thekitefactorymedia.com/art/wateraid-untapped/

Ensuring
Inclusivity and
accessibility
when using new
technologies
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A " / % P 1 ! <v' But what about the barriers?
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Check in to Summer Adventure

Scan the code - in FB messenger to earn
your check-in stamp and unlock museum
trivia, a scavanger hunt, rewards, and more.



https://carnegiemuseums.org
https://www.aldebaran.com/en/blog/news-trends/landscape-ai-robotic-guides-museums-cultural-places
https://www.aldebaran.com/en/blog/news-trends/landscape-ai-robotic-guides-museums-cultural-places
https://www.nhm.ac.uk/discover/news/2018/march/explore-the-museum-with-sir-david-attenborough.html
https://www.vam.ac.uk/articles/curious-alice-the-vr-experience
https://www.museumnext.com/article/7-ways-vr-is-changing-the-museum-landscape/
https://www.ageuk.org.uk/globalassets/age-uk/documents/reports-and-publications/age_uk_digital_inclusion_evidence_review_2018.pdf
https://www.ageuk.org.uk/globalassets/age-uk/documents/reports-and-publications/age_uk_digital_inclusion_evidence_review_2018.pdf
https://digitalpovertyalliance.org

So how can we ensure Inclusivity
when using new technologies?
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https://aws.amazon.com/blogs/startups/sign-speak-builds-with-ai-on-aws-to-create-accessible-experiences/#:~:text=Sign%2DSpeak—a%20startup%20whose,learning—is%20doing%20exactly%20that
https://www.signapse.ai
https://runwayml.com
https://www.dazeddigital.com/art-photography/article/41334/1/how-ai-could-increase-art-world-accessibility-for-disabled-artists
https://artsandculture.google.com/camera/selfie

What Is the
potential for arts
organisations to
use blockchain
technology to

support with
fundraising?

BY REBECCA WARD, PROGRAMME
AND DEVELOPMENT MANAGER
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..................................................................................................................................................

“A cryptocurrency is essentially computer code
which may be converted into legal tender through
transactions recorded on a publicly visible online
ledger. This ledger is called a blockchain and alll
"o # !
a process called distributed ledger technology.
] % ! % #
Initially, it was not widely used, but by 2022, Bitcoin
was regarded as the ninth most valuable asset
with a market capitalisation of $872.81 billion.
There are now many other popular cryptocurrencies
such as Ethereum, XRP, Litecoin, Polkadot, Stellar,
Binance coin and Doge.”

..................................................................................................................................................
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https://bitcoin.org/en/bitcoin-paper
https://www.businesswire.com/news/home/20141126005571/en/American-Red-Cross-Accept-Bitcoin-Donations-BitPay
https://cryptofund.unicef.io/home/
https://rainforestfoundation.org/give/
https://supporters.eff.org/donate/join-eff-4
https://supporters.eff.org/donate/join-eff-4
https://www.savethechildren.org/us/ways-to-help/ways-to-give/ways-to-help/cryptocurrency-donation
https://fundraising.co.uk/2023/03/29/over-100mn-donated-through-crypto-fundraising-platform-to-date/
https://www.artshub.com.au/news/features/is-your-arts-org-crypto-ready-2557623/
https://cuseum.com/blog/2021/11/16/how-21-museums-amp-cultural-organizations-engaged-with-nfts-in-2021
https://cuseum.com/blog/2021/11/16/how-21-museums-amp-cultural-organizations-engaged-with-nfts-in-2021
https://www.theguardian.com/technology/2021/sep/24/british-museum-nfts-digital-hokusai-postcards-lacollection
https://www.theguardian.com/technology/2021/sep/24/british-museum-nfts-digital-hokusai-postcards-lacollection
https://www.whitworth.manchester.ac.uk
https://labs.vastari.com
https://cuseum.com/blog/2021/11/16/how-21-museums-amp-cultural-organizations-engaged-with-nfts-in-2021
https://www.culturehive.co.uk/digital-heritage-hub/resource/planning/using-cryptocurrencies-and-non-fungible-tokens/
https://cuseum.com/blog/2021/11/16/how-21-museums-amp-cultural-organizations-engaged-with-nfts-in-2021
https://cuseum.com/blog/2021/11/16/how-21-museums-amp-cultural-organizations-engaged-with-nfts-in-2021
https://cuseum.com/blog/2021/11/16/how-21-museums-amp-cultural-organizations-engaged-with-nfts-in-2021
https://enthuse.com/blog-what-have-we-learnt-from-charity-pulse-2023
https://enthuse.com/blog-what-have-we-learnt-from-charity-pulse-2023
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For arts organisations that are
curious to know how to use this
technology to support fundraising,
here are some key things that you
need to know:
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see CAF'’s guide,Giving

a Bit(coin)’ .
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"We're keen to explore innovative ways of
engaging with the broadest audience of donors
possible, and to build relationships with donors
based on trust and transparency — Giftcoin
might be one way of helping us to do this.”



https://fundraising.co.uk/2022/10/07/unlock-investment-capital-be-digital-asset-ready-report-advises/
https://www.coindesk.com/markets/2018/03/26/uk-charity-taps-blockchain-platform-to-boost-trust-in-donations/
https://www.coindesk.com/markets/2018/03/26/uk-charity-taps-blockchain-platform-to-boost-trust-in-donations/
https://www.culturehive.co.uk/digital-heritage-hub/resource/planning/using-cryptocurrencies-and-non-fungible-tokens/
https://www.gov.uk/government/publications/internal-financial-controls-for-charities-cc8/internal-financial-controls-for-charities
https://www.gov.uk/government/publications/internal-financial-controls-for-charities-cc8/internal-financial-controls-for-charities
https://www.cafonline.org/docs/default-source/about-us-publications/givingabitcoin-cryptocurrency-philanthropy-may2015.pdf?sfvrsn=5
https://www.cafonline.org/docs/default-source/about-us-publications/givingabitcoin-cryptocurrency-philanthropy-may2015.pdf?sfvrsn=5

Showcasing
Innovation in arts
and technology

3 case studies



Case study 1

THE MUSEUM of
MODERN ART:
95;8)+ K
XTZ.news

95;8)+ L

MoMA Website

The Museum of Modern Art (MoMA)

recently launched an interesting and
exciting way of harnessing creativity,
fostering collaboration, and curating
art using digital NFT and Blockchain
technology. These technologies

are effective ways of recording
authenticity, ownership, and the
Intellectual Property (IP) of a digital
asset, in this instance, Art!

The Postcard Project, is
$

Here's how it works:

Step 1: An artist #
# !

Step 2: Designing the stamp.
; 3 3'D !

$
Step 3: Stamp the postcard.

# D
(

Step 4: Send your postcard.
; " # " %D
#

‘First 15were
C

%D !
Anna Lucia; Casey Reas; Dmitri Cherniak;
Grant Yun; IX Shells; Kim Asendorf;
Linda Dounia; LoVid; Operator; Osinachi;
plxelfool; Peter Burr; Sarah Friend;
Sasha Stiles; and ykxotkx.

8 MO )
@) . 3!
Modern Art says

“The “MoMA First 15" is an act of
borderless collaborative creativity,
whose parts are as unigue as they are
eqgual to the whole’,3 3"

# $ #“inspire
connections in the world of digital art”.




Case Stu dy 2 “At Hear Me Out, we have been working hard to embed co-creation across

our whole organisation. But this is the first time we took it into our
fundraising. We knew this way of working could remove the previous roles
and ‘labels’ of staff and participants, or fundraisers and beneficiaries.

HEAR ME OUT Every year, 28,000 people are locked Instead, our whole group took on shared roles of creatives and fundraisers.”
in UK immigration detention centres HEAR ME OUT

95;8)+ K whilst authorities deliberate on

C9 "D their future. ‘Hear Me Out’ is a small '
UK-based charity providing music

95;8)+ L services and workshops for people /0! % LIJLM C.

Hear Me Out Website ~ heid in detention |

) %
#

‘ . "
_We help people In_SIde was to raise £3,000 in donations, with the

Immigration detention L |

centres to express their | "

humanity through music — :

; . . ' " ! : underway, and the Facebook ads have

0 air their losses and fears, _ v ..
their hOpeS, and their dreams. " i The charity has added nine new donors,
And we also help everyone : VRNJ % Gy
Outside to hear the mUSiC : the charity has received 31 cash donations
and understand the lives of : - VKR

people trapped inside. We are : , I B
working for the day that all -- N _
immigrants are treated ' ; KPQ I
with dignity”.

HEAR ME OUT

S5 !
SS0! % '!




Case study 3

SAVING THE
BRONTE
BIRTHPLACE
95;8)+ K
# |
95;8)+ L
Z

The ‘Bronte Birthplace’ is a Grade I
listed terraced house in Thornton,

Bradford. The house was the
birthplace and residence of the three
( z )

+ % ' # #
known for their literary work during
the 1800s, most notably through
Charlotte Bronté’s work Jane Eyre

! - /!
! !
! % # # !

changing hands. However, in recent years,
!

“The Society will become a community-owned social enterprise and by
subscribing for shares issued by the society in this share offer you will
become a member of it and thus co-owner of the Bronté Birthplace. Unlike a
standard limited company, a Community Benefit Society is not designed to
generate private profit, but to deliver a community benefit. This model
guarantees that the assets the Society will own will be used for the benefit

of the community and cannot be disposed of for the private profit of the
Management Committee or Society Members.”

BRONTE BIRTHPLACE LIMITED

VKKQ MSR
PS %

"The former parsonage at Thornton,
VMIJ 333 _ where the famous qunt('.é-smllngs
) # 1 were born, played a significant part
l. The in the family’s story. The house is
currently inaccessible to admirers
of the Brontés and the general public
VK " alike. It feels important that it should
e ( ) Z  be preserved and play a part in
cC ID  VLOJ 113 celebrating the legacy of the
LJLO ;1) % )! !  extraordinary Bronté family. The
Bronté Society, which runs the Bronté
! Parsonage Museum, fully support
vMoo JJ3J this project to save the Bronté
Birthplace for the community."

1) %
ANN DINSDALE, PRINCIPAL CURATOR,

BRONTE PARSONAGE MUSEUM




I ¢<OKQLRLM

/[6LN KO*

K coy Supported using public funding by
£ % | ARTS COUNCIL
w6 | ENGLAND CAUSE4




