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Canva
Pros:

There’s a range of pre-set infographic templates 

that can be easily adapted.

You can upload your own images or select from a 

range of free icons.

You can choose you own colour scheme from 

pre-selected options or by selecting specific 

hexadecimal colours.

It’s an intuitive interface and you can download 

the file in multiple formats (e.g. pdf, jpg, png).

You can access some of the ‘teams’ functionality 

to share work.

Cons:

The infographic templates are limited to  

800 x 2000 pixels — you can set your own 

dimensions to start with in a blank sheet, but the 

existing templates won’t work, so requires more 

work on your part.

The range of fonts is a little limited and you 

won’t see trusted favourites like Arial — instead 

you’ll have to scroll through to find Canva’s own 

versions, like ‘Arialle’.

If you want Canva to remember your preferred 

colours/fonts etc., you’ll need to upgrade to the 

paid version, which provides a ‘brand kit’.

Using infographics can be a great way of 
communicating complicated information 
in a quick and visually accessible way. But 
if you don’t have the budget to access a 
platform such as Adobe’s Creative Cloud 
there are some packages that you might 
want to consider using. 

This review looks at the pros and cons of 
the three most popular ‘free’ infographic 
tools based on my own experience of 
using them. 

Although these packages are limited in the 
free functionality that they offer (all have 
the option to upgrade for more advanced 
features) you can still produce respectable 
infographics with relative ease. 

A basic grasp of design principles would 
be helpful.
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The paid version of Canva has some handy tricks 

like automatically resizing your content for different 

purposes — so, for example, you can adapt your 

infographic to optimal Facebook post size but this can 

be a bit hit-and-miss in how well it works. It still saves 

time, but you’ll likely need to do manual adjustments 

to get the look you want. 

Pricing

You can get a free 30-day trial of the paid version to 

see whether you think it’s worth the investment. The 

cost of Canva Pro is US$9.95/month (approx. £7.70) 

when billed annually otherwise US$12.95/month 

(approx. £10) billed monthly.

Venngage
Pros:

There’s a much more extensive range of templates 

and different dimensions to choose from.

You can add marketing features like content gates 

(e.g. so that content is obscured unless people 

sign-up to your newsletter).

The fonts are more standard than the ones in 

Canva, and you have a similar range of icons 

available to use.

Cons:

The free version is very limited — for instance, you 

can’t export your infographics or upload your own 

images.

In the free version, you can only publish online, 

and your infographic is automatically published in 

Venngage’s own gallery (so not ideal if you want 

to create infographics for internal use only).

 

In terms of the interface, Vennage is similar to Canva, 

but if we’re comparing the free versions, Canva offers 

more flexibility. The inability of Venngage to export 

content or to upload images is very restrictive. 

Pricing

If you’re a not-for-profit, then the price is roughly in 

the Canva ballpark. If not, it’s US$19/month (approx. 

£14.70) for an individual —  however the number of 

image uploads you can get is set at 50, and your 

export options exclude high resolution and interactive 

pdfs unless you upgrade to the Business/Organisation 

package, which is US$49/month (approx. £37.95).
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Visme
Pros:

The templates are great if you have a lot of 

‘number-based’ information you want to convey 

through an infographic.

There are many free photos available through 

Visme to use in your infographic — and you can 

upload your own images too.

You can download the image as a jpg (but not a 

high-res jpg — you have to upgrade for that and 

other file formats).

It’s more geared up for infographics compared 

to Canva — you have more control over your 

representational graphics, icons, etc,.

Visme also uses standardised fonts — so you can 

find Arial and others with ease.

Cons:

The colour schemes are limited to a few pre-set 

options unless you upgrade to the paid package.

The interface is a bit less intuitive to use than 

Canva.

You can get up to five projects in the free version, 

and the Visme branding will appear on your work.

—

—

—

The end-product from Visme can be very good — but 

it can involve more work from scratch and does take 

longer to create your infographics than with Canva. 

However, this does mean your template is less likely to 

be used elsewhere. 

Pricing

Visme’s Standard individual package is US$14 a month 

— so pitched at the same level as Canva in terms of 

investment, however you do have to pay annually. That 

gets you all the premium assets, 15  projects, and you 

can create your own colour palettes. 

The Complete individual package is US$25 a month, 

and again is billed annually. If you do upgrade to 

the Complete package you can download in HTML5 

format — and Visme will let you do some nifty 

animations with your infographic.
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Image courtesy of Roundhouse © Ellie Pinney. 
Imagine Dragons headlining at the Roundhouse.

Summary

This review is based on my own personal experience 

and other tools are available, but if you’re on a tight 

budget and looking for easy ways to create an 

infographic, you should be able to get something 

decent from the ones suggested in this review. 

Note:

The functionality and pricing quoted in this review was 

correct as of December 2019.
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