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Assessing the Family Friendly campaigns led by Arts About Manchester, the report assessed not 

only the campaign elements (e.g. a qualitative assessment of print and information, welcome 

and staff, promotions) but also drew on wider research into the behavior of families in 

museums. Overall findings tracked marked developments in campaign performance, but 

recognised issues around product development alongside the campaign’s long-term potential. 

 

 

 

 

 

 

 

 

The Audience Agency is a not-for-profit organisation created out of the merger between All 

About Audiences, formerly Arts About Manchester, and Audiences London Plus in 2012.  
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