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Thinking of selling the standard bricks or seats as part of your capital 
campaign? Be inspired by Battersea Arts Centre (BAC) and think again; the best 
fundraising tells stories, inspires and makes connections.......find out how this 
campaign does all three. 
 
Last year Battersea Arts Centre’s home, the Grade-II* listed former Town Hall, reached an 
historic milestone and celebrated its “Great Hundred” birthday. 
 
Today a hundred is taken to equal 100, but before the 18th century it could actually mean 
more than a 100, depending on what was being counted. The value of a “small hundred” 
referred to a value of 100, whilst the value of a “Great Hundred” was 120.   
 
Built in 1893, the building celebrated its 120th anniversary in 2013 and therefore reached its 
very own “Great Hundred”. A new fundraising campaign was launched to celebrate this, and 
help secure and maintain its future for the next 120 years. 
 
 

The Context 
 
From its early days as the council seat of Battersea, to its current use as Battersea Arts 
Centre (BAC), the Town Hall has always been home to radical thinkers and their ideas. So 
with this in mind and inspired by the building’s history, an innovative approach to 
fundraising is being undertaken to secure and develop the building for the future. To secure 
the Town Hall’s use for future generations, BAC is working with Haworth Tompkins 
architects to create a 21st century theatre within a 19th century building. The overall aim is 
to raise £13.3 million to complete a vital restoration and redevelopment project. Part of this 
strategy is to engage donors through The Great Hundred campaign. 
 
When we think of a capital fundraising campaign we may think of people being asked to buy 
a brick or a seat in a venue, be it a theatre, museum or gallery to help raise money to 
protect and sustain its future.  Not so in this case, an alternative and inspiring ask is being 
used, flowing from BAC's own history. 
 
 

The Idea 
 
The Great Hundred Club was launched in 2013, providing an exclusive opportunity for a 
group of 120 supporters to be aligned with one of a collection of 120 figures from across the 
last 120 years, all of whom have helped shape the future of BAC and of its landmark 
building. They also get to become part of a network and an intimate series of conversations 
about the future of BAC. The inspirational Great Hundred individuals you could choose to be 
paired with include, not just artistic icons but those that have made historic contributions to 
BAC across politics, empowerment, architecture and social justice. There is someone for 
everyone. 
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For a one-off donation of £2,400 (or £67 a month for three years) you may wish to be 
symbolically paired up with John Burns, a key figure in the London Dock Strike who was 
elected as independent Labour MP for Battersea in 1892. You may choose Charlotte 
Despard, a leading figure in the suffragette movement or feel an affinity with Shapurji 
Saklatvala, both the first politician of Indian descent and Communist party member to be 
elected as a MP or John Archer, London’s first black mayor. If it is all about the arts for you, 
maybe you'll go for Jude Kelly, the founding Artistic Director, now at the helm of the 
Southbank Centre or the acclaimed Punchdrunk, whose groundbreaking show Masque of 
the Red Death, was a catalyst for the building project, helping to reimagine the entire Town 
Hall as a performance environment.  If comedy is your thing, you could choose to be paired 
with comedy duos David Mitchell and Robert Webb or David Walliams and Matt Lucas, both 
of whom performed at BAC in their early careers. Or go for award-winning spoken word 
artist Kate Tempest, literary heavyweight D H Lawrence or BAC's own honorary patron 
Dame Vivienne Westwood. Tempted by one of those last three? Too late....they have 
already been snapped up, that's how good this scheme has been in getting people excited 
about giving and joining this club.  
 
 

Offer and benefits 
 
The Great Hundred Club members will become part of an exclusive network and reap the 
perks, rewards and benefits of this partnership, as well as collectively contributing a huge 
£360,000 over the next 3 years. 
 
For a donation of £3,000 (£2,400 + Gift Aid), either as a one-off gift or as £67 per month 
over three years, individuals can match themselves, or as a group, or as a business, to one of 
these celebrated figures. The option to sign up as a consortium makes it accessible for those 
with smaller budgets. Their names will be featured alongside their nominated figure in a 
commissioned artwork for the foyer of the centre. In addition and to say thank you, they will 
be invited to a series of exclusive talks and intimate conversations featuring the leading 
lights of British culture,  including their patron Toby Jones (acclaimed stage, film and 
television actor) and previous Artistic Director Tom Morris (director of War Horse).  Club 
members will also be invited to the party of all parties, the grand re-opening in 2016.   
 
Further offers to members will include discounts on tickets, food and drink in the bar, the 
opportunity to make priority bookings, receive email updates with highlights of the creative 
programme, and impromptu invites to special moments at BAC throughout the year.  
 
 

Success to date 
  
As a result of this innovative and creative campaign, there are already 32 new Hundred Club 
members and consortiums, successfully paired with their chosen celebrated figures, and 
£96,000 raised so far.  It is anticipated that a further 45 supporters will sign up in 2014/15 
and a further 43 in 2015/16. BAC don't expect everyone to join overnight, they recognise 
the first wave of donors has come from their existing networks and now they need to make 
bespoke, researched approaches to achieve maximum income from these symbolic pairings. 
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Anne Wareing, Development Officer at BAC, comments... 
 
"What makes The Great Hundred Club so 
appealing is how tailored a person’s 
membership can be to their needs and tastes.  
Existing members have a say in which cultural 
leaders host the Conversation events, for 
example; and the act of pairing with a Great 
figure, whether it be for sentimental, political or 
other reasons, makes each membership unique.  
Identifying those people who have a personal 
connection to a Great figure and who also have 
the capacity to give anywhere between £16 and 
£67 per month can be tricky, but we’ve found 
that recommendations from existing members 
is a particularly useful tool.  The fact that we’ve 
also not finished selecting all 120 Great figures yet leaves us room to 
nominate figures who might appeal to particular potential donors.  The 
fluidity of this campaign is to our advantage." 
 
To join the Great Hundred Club and learn more about BAC's history through their new 
digital archive, please visit www.bac.org.uk/thegreathundred, email 
thegreathundred@bac.org.uk  or contact the Development Team on 020 7326 8245. 
 
 

The Learning 
 
What is interesting about this campaign is that it imaginatively connects donors with BAC's 
rich history and iconic figures that have shaped its journey as a building and a cultural 
destination. It tells personal stories about its "Great Hundred" that donors will get much 
more excited by than bricks and mortar. It gives donors access to an exclusive network 
where it can be part of meaningful conversations about the future of BAC and the arts in 
general. We may not have the building, the history or the icons BAC has but take inspiration 
from the way they have moved beyond the bricks to engage donors. What's the story for 
the future of your organisation? 
 

 

Photo: BAC - Anne Wareing 

http://culturehive.co.uk/
http://www.bac.org.uk/thegreathundred
mailto:thegreathundred@bac.org.uk

