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Introduction
Audiences NI is proud to introduce the Audience Tracker for 2008, which 
represents a significant step forward in understanding how audiences engage
with arts organisations in Northern Ireland. Picking up where the Audience
Audit left off, the Audience Tracker highlights customer behaviour and
addresses the perennial questions of crossover: Are audiences loyal to just one
organisation or do they move around? To what extent are they eclectic in their
tastes or are the majority aficionados of just one genre? 

The answers to these questions will help us understand the market as a whole
and the potential for developing audiences collaboratively. We hope this report
demonstrates that arts organisations need not see themselves as competitors;
rather our shared goal must be to increase audiences as a whole. 

Data on our audiences needs to be the cornerstone around which we base our
tactical and strategic decisions. By creating a virtuous circle, increasing 
audiences will increase knowledge about how and why people engage with the
arts, which in turn will enable arts organisations to increase their audiences
even more. For this virtuous circle to work, arts organisations will need to
understand the bigger picture of how arts audiences behave, and how their
own audiences fit into that landscape. 

Of necessity we have presented the findings of this report anonymously, with
each arts organisation assigned an alphabetical letter. However we look 
forward to revealing identities to individual organisations and more importantly
sharing this vital knowledge in collaboration. 

Steven Hadley
Chief Executive, Audiences NI
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Executive Summary
Arts bookers in 2008 were predominantly pre-existing bookers from previous years. The majority of households
attending the arts in 2008 only made one visit to an arts event that year. While this may seem disconcerting, it
accords with similar patterns in the UK1. Where households were attending more than once in 2008, they were
predominantly re-attending at the same organisation, but often at a different genre of event. 

The idea of the eclectic arts attender who goes to lots of different events at many different arts organisations is
not a myth, as some of these customers do exist. However, they are the exceptional cases, with only 5% of
household bookers in 2008 attending the arts five or more times in 2008. Even these customers were inclined to
stick more to what they know, with only 1% going to five or more different genres and only 0.1% going to 5 or
more different arts organisations.

The Audience Tracker key findings show that in 2008:

• Just under 142,000 households attended events at 17 organisations across Northern Ireland

• They purchased nearly 928,000 tickets worth over £14 million in ticket revenue 

• The majority (65%) of households made just 1 visit to the arts in the year

• 59% of households making more than 1 visit to an arts event were organisation loyal, as they only 
re-attended at the same organisation they had been to previously

• 22% of households attended the same organisation multiple times, compared to 13% who were making
multiple visits to multiple organisations

• Every organisation in this report shared at least 3% of their household bookers in 2008 with at least one
other organisation, and at most 27% with another single arts organisation that year

• 14 out of the 17 arts organisations included in this report recorded their highest level of crossover in 2008
with the same arts organisation

• Organisations in Belfast are more likely to crossover with each other than organisations outside Belfast

• Only 22% of households making more than 1 visit to an arts event during 2008 were genre loyal, as they
only re-attended at the same genre they had been to previously in 2008

• Household bookers making multiple visits in 2008 were therefore predominantly organisation loyal, but not
genre loyal.  Only 7% of the households attended one genre multiple times, compared to 27% who were
making multiple visits to multiple genres.

1According to Indigo's 'State Of The Nation' report, the UK average for Single Time Attendance per organisation in 2007 was
75%. The Audience Tracker shows that 71% of household bookers in Northern Ireland only made one visit per venue to the
arts in 2008, just slightly below the UK average.
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Methodology
The Audience Tracker is based on box office data drawn from 17 arts organisations across Northern Ireland.
These organisations were included on the basis of having their box office systems connected to Vital Statistics,
the analytics software used by Audiences NI.  While this report therefore represents one of the most robust
pieces of arts marketing intelligence to date in Northern Ireland, it does not represent a comprehensive overview
of frequency of attendance and household crossover in 2008.

The Audience Tracker covers the period 1 January 2008 to 31 December 2008, representing a full calendar year
of attendance at these 17 organisations, including organisations programming all year round and annual festivals. 

For the purposes of analysing crossover between organisations, each arts organisation was anonymised and given
a randomly assigned letter of the alphabet from A through to Q. Each organisation retains the same letter
throughout the report.

To analyse crossover between genres, each arts event in 2008 across these 17 arts organisations was classified
using the 2nd tier of the ADUK Artform Classifiers. For more information on the ADUK Artform classifiers, please
visit www.aduk.org or see Page 23 of this report.

While complementary to the Audience Audit 2008, the Audience Tracker is not directly comparable as:

• some newly available datasets have been included

• some organisations have been excluded as they did not have a full year's worth of data available to study

• some databases have also been excluded as their box office system covers multiple different organisations
which would affect crossover calculations

• the household count for the Audience Tracker is for every household booking tickets in 2008, regardless of
the household's geographic origin, while the Audience Audit looks purely at those households in Northern
Ireland.

About analysing frequency and crossover

This analysis is based on households rather than the total number of people attending. This is because the
name and address data that is collected as standard during the booking process is related solely to the
person making the booking. There is currently no standard process for gathering information on who a
booker is bringing with them, so the most reliable level of data to analyse is the combined purchase history
of everyone within each individual household. 

This report primarily looks at customer behaviour - how often a booker is making a visit to the arts, what
and where they're going to and if they're going to multiple organisations/artforms. However, under certain
circumstances (listed below), some attendances from a household may not have been counted in this
analysis.

• A household may also have booked for an organisation without a computerised box office system

• A household may have not had their data captured when they booked

• A household may have attended an event, but did not make the booking themselves.
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2008 in context

141,881 actual 927,801 tickets £14,266,597.94 revenue 269,021 visits
households

In 2008, 141,881 households attended arts events at 17 organisations across Northern Ireland. These households
purchased 97% of the 927,801 tickets that were sold that year, generating 98% of the £14,266,597.94 that was
spent on these tickets. The remaining tickets were sold to blank accounts where customer data was not captured.

108,103 households of these households were definitely in Northern Ireland, which means at least 16% of the
households in Northern Ireland attended one of these 17 arts organisations in 2008. The remaining households
may have been from outside Northern Ireland, or did not have a BT post code captured as part of the booking
process.

Were these households already existing arts bookers?

These 17 arts organisations were primarily attracting pre-existing arts bookers back again in 2008, although not
necessarily to the same organisations. At least 66% of the households booking for the arts at any of these 
organisations in 2008 had booked at least once before at one of these organisations prior to the start of 2008. 

However, looking at repeat attendance from previous years for individual organisations in 2008, these varied 
considerably between organisations. The most any organisation was attracting back from previous years was 81%
of their 2008 household bookers, while the least at any organisation was 15% of their 2008 household bookers.

• Festivals attracted the lowest proportions of repeat bookers from previous years (typically less than 22%)

• Organisations outside Belfast attracted the highest proportions of repeat bookers from previous years
(typically between 50% and 71%)

• Belfast organisations (that aren't festivals) were typically attracting between 40% and 50% repeat bookers
from previous years.

What genres of artforms were households booking for?

Theatre, Popular Music, Musicals and Drama were the four most prominent genres in 2008. Together, these four
genres accounted for:

69% of tickets purchased 73% of revenue generated 67% of visits made
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A full breakdown of tickets sold, revenue generated and visits made 
by genre in 2008

Genre Tickets Revenue Visits Average Average Average
Ticket Yield Spend Per Visit Tickets Per Visit

Theatre 'Entertainment' 272,840 £3,818,564.86 56,318 £14.00 £67.80 5

Popular Music 159,217 £2,950,209.52 55,296 £18.53 £53.35 3

Musicals 116,366 £2,348,805.84 34,531 £20.18 £68.02 3

Drama 95,566 £1,298,027.43 34,156 £13.58 £38.00 3

Children's/Youth Theatre 58,864 £493,605.85 12,229 £8.39 £40.36 5

Classical Music 50,681 £752,367.92 17,173 £14.85 £43.81 3

Culturally Specific Music 35,177 £496,427.75 12,629 £14.11 £39.31 3

Opera/Music Theatre 25,783 £579,432.17 8,647 £22.47 £67.01 3

Ballet 22,228 £464,503.41 8,265 £20.90 £56.20 3

Culturally Specific Dance 21,565 £504,043.50 6,805 £23.37 £74.07 3

Youth Music 16,370 £112,808.90 3,247 £6.89 £34.74 5

Community/Amateur Theatre 12,880 £105,968.60 3,702 £8.23 £28.62 3

Literary Events/Activities 9,047 £35,095.84 5,131 £3.88 £6.84 2

Workshops/Classes 8,154 £94,195.20 3,980 £11.55 £23.67 2

Cinema Screenings 6,225 £48,154.36 1,807 £7.74 £26.65 3

Jazz 4,641 £73,572.75 1,848 £15.85 £39.81 3

Youth Dance 2,644 £18,990.72 1,067 £7.18 £17.80 2

Other Theatre 2,531 £11,777.25 639 £4.65 £18.43 4
(Not Opera or Dance)

Crafts 2,163 £11,890.00 582 £5.50 £20.43 4

Contemporary Dance 1,640 £17,013.57 559 £10.37 £30.44 3

Community/Amateur Music 1,452 £26,846.00 60 £18.49 £447.43 24

Workshops/ 638 £222.00 32 £0.35 £6.94 20
Classes and Performance

Museum and 391 £3,126.50 202 £8.00 £15.48 2
Non-Art Exhibitions

Film Production 286 £0.00 24 £0.00 £0.00 12

Culturally Specific Theatre 185 £0.00 6 £0.00 £0.00 31

Combined Arts 143 £0.00 32 £0.00 £0.00 4

Visual Arts 108 £403.00 44 £3.73 £9.16 2

Other Dance 16 £545.00 10 £34.06 £54.50 2

Total 927,801 £14,266,597.94 269,021 £15.38 £53.03 3

To view the full ADUK classifiers, including the various specialism sub-classifications which comprise each of these
genres, please visit www.aduk.org.



How frequently were households going to the arts 
in 2008?
The majority of households booking for the arts in 2008 made only one visit to an arts event. 

65% of households attended the arts 
once in 2008

19% of households attended the arts 
twice in 2008

8% of households attended the arts 
three times in 2008

4% of households attended the arts 
four times in 2008

5% of households attended the arts 
five or more times in 2008

Each     = 1% of household bookers in 2008

Events shared by different organisations

Events programmed by some of these organisations in 2008 were sold across more than one box office
system. This generally occurred with festivals, where events were sold both through the festival's box office
and also the box office of the venue, or where an organisation performed at another organisation's venue;
e.g. the Ulster Orchestra and the Belfast Waterfront. 

Bookers for these events could then be perceived as having a dual identity, and would actually be associated
with two different organisations by the same booking. However, the Audience Tracker is based on which
organisation processed the booking, so someone who booked for an Ulster Orchestra concert at the Belfast
Waterfront via the Ulster Orchestra's own box office would not also be identified as someone attending the
Belfast Waterfront.

Therefore, in reality crossover between organisations which share events across other box office systems will
be higher than is stated here. This issue is likely to be more prevalent between Belfast organisations than
outside Belfast.

8
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Are arts organisations sharing audiences?
The majority of bookers in 2008 only visited one arts organisation in that year.

87% of households were attending 
one arts organisation in 2008

11% of households were attending 
two arts organisations in 2008

2% of households were attending 
three arts organisations in 2008

Less than 1% of households were attending
four or more arts organisations in 2008

Each     = 1% of household bookers in 2008

Are bookers loyal to particular organisations?

Overall, with 87% of households visiting only one organisation in 2008, bookers in 2008 were predominantly loyal
to particular organisations. 

However, a booker that only makes one visit to the arts over the course of a year cannot necessarily be 
considered as 'loyal' to that particular organisation. Excluding Single Time Attenders from the analysis, 64% of
households were therefore loyal to a single organisation in 2008.

When households are given a longer time period to re-attend within (January 2006 to December 2008), 59% of
households making more than 1 visit to an arts event during that period were organisation loyal.

The majority of bookers that went to the arts more than once are therefore still organisation loyal. 

<
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How frequently did households visit arts organisations in 2008?

Number of visits to arts events in 2008

1 visit 2 visits 3 visits 4 visits 5+ visits Total

1 organisation 65% 14% 5% 2% 2% 87%

2 organisations 5% 3% 1% 2% 11%

3 organisations 0.4% 0.4% 1% 2%

4 organisations 0.04% 0.2% 0.3%

5 or more organisations 0.1% 0.1%

Total 65% 19% 8% 4% 5% 100%

NB: greyed out boxes are combinations of visits and organisations which are not possible.

If a household was making multiple visits to the arts in 2008, it was more likely they were attending the same
arts organisation again, rather than crossing over to book at a different one. 

22% of the households attended the same organisation multiple times, compared to 13% who were making 
multiple visits to multiple organisations.

What percentage of household bookers were unique to each organisation?

At least half of each organisation's household bookers in 2008 were unique to them within that year, with
between 48% of bookers being shared with one or more other arts organisations that year (Organisation Q) and
11% of household bookers being shared with one or more other arts organisations that year (Organisation A).

Just because a household booker is 'loyal' to an organisation within a given year however, it doesn't mean that
they haven't booked for different organisations in previous years. Over a longer timeframe (1st January 2006 to
31st December 2008), the percentage of bookers unique to an organisation dropped by between 10% to 20% for
most of the organisations above.

Number of 
organisations 

visited by 
households in

2008
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To what extent are arts organisations crossing over with each other?

Each of the circles in the diagram below represents an arts organisation in Northern Ireland included in this
report. The inner circle represents an 'average' organisation (i.e. it could be any 1 of the 17 organisations
analysed), while the outer circles represent the 16 other organisations in Northern Ireland which the 'average'
grey organisation could potentially share their bookers with. 

The figures in each outer circle represent the percentage of the inner circle's household bookers that were shared
on average in 2008. (e.g. On average, 20% to 30% of households booking for the grey organisation below also
booked for the red organisation in 2008).

Each of the 17 organisations included in this report will have diagrams which are slight variations on the 
“average” diagram above. 

On average, an arts organisation in Northern Ireland in 2008 shared;

• Between 20% and 30% of their bookers with 1 other arts organisation (red circle)

• Between 10% and 20% of their bookers with 1 other arts organisation (orange circle)

• Up to 10% of their bookers with each of the 13 other arts organisations (green circle)

• No bookers with 1 other arts organisation (white circle with red cross).



About organisational crossover in 2008

• In 2008, every organisation in this report shared at least 3% (Organisation A) and at most 27%
(Organisation P) of their households with another single arts organisation in 2008

• 14 out of the 17 arts organisations included in this report recorded their highest level of crossover in 2008
with the same arts organisation

• Organisations in Belfast are more likely to crossover with each other than organisations outside Belfast. 
On average, organisations outside Belfast shared between 1% and 3% of their bookers in 2008 with each
other, while organisations inside Belfast shared between 3% and 10% of their audiences with each other

• However, organisations in Belfast had the same number of red, orange and green circles in 2008 on
average than those outside Belfast, but the percentages inside the circles were higher. Therefore, it is not
that individual organisations in Belfast crossover by a considerable amount more than organisations outside
Belfast, it's just that there are more organisations to crossover with

• Wealth and Wisdom households were increasingly likely to be attending multiple arts organisation in 2008,
while Housing Exec Tenants were more unlikely to be attending multiple arts organisations in the same
year. For the other Mosaic groups, there was no correlation between their Mosaic NI classification and how
many organisations they visited in 2008. 

Full worked examples of Organisation A and Organisation P are included below. 

Worked Examples:

12



Organisation P:

In 2008, bookers from Organisation P crossed over with every arts organisation included in the report, sharing;

• up to 10% of bookers each with 13 organisations (green circles)

• between 10% and 20% of bookers each with 2 organisations (orange circles)

• more than 20% of bookers with 1 organisation (red circle). 27% was the highest maximum crossover
between any 2 organisations in 2008.

Organisation P had the second highest level of crossover overall in 2008, with 47% of household bookers also
booking at another organisation. 

A large percentage of bookers at this organisation in 2008 must therefore have crossed over between
Organisation P and at least 2 other organisations to account for these figures.

Organisation A:

In 2008, Organisation A crossed over with 13 of the 16 other arts organisations included in the report, sharing;

• no bookers with 3 organisations (white circles with red cross)

• up to 10% of bookers each with 13 organisations (green circles)

• 3% was the lowest maximum crossover between any 2 organisations in 2008.

Organisation A had the lowest level of crossover in 2008, with only 11% of household bookers also booking at
another organisation.

A small percentage of bookers at this organisation in 2008 must therefore have been crossing over between
Organisation A and at least 2 other organisations to account for these figures. Predominantly however, where
crossover is occurring, households only went to a maximum of Organisation A and 1 other organisation included
in this report.

13
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Are arts audiences going to different genres of
events?
The majority of bookers in 2008 only visited one genre in that year, but to a lesser extent than those that were
only attending one organisation.

73% of households were attending 
one genre in 2008

18% of households were attending 
two genres in 2008

6% of households were attending 
three genres in 2008

2% of households were attending 
four genres in 2008

1% of households were attending
five or more genres in 2008

Each      = 1% of household bookers in 2008

Are bookers loyal to particular genres?

Overall, with 73% of households visiting only one genre in 2008, bookers in 2008 were predominantly loyal to 
particular genres. 

However, a booker that only makes one visit to the arts over the course of a year cannot necessarily be 
considered as 'loyal' to that particular genre. Excluding Single Time Attenders from the analysis, only 22% of
households were therefore loyal to a single genre in 2008. 

So, while they may be organisation loyal, the majority of bookers that went to the arts more than once are not
genre loyal. 
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To what extent are household bookers attending different genres multiple
times?

Number of visits to arts events in 2008

1 visit 2 visits 3 visits 4 visits 5+ visits Total

1 genre 65% 6% 1% 0% 0% 73%

2 genres 13% 4% 1% 1% 18%

3 genres 3% 2% 1% 6%

4 genres 1% 1% 2%

5 or more genres 1% 1%

Total 65% 19% 8% 4% 5% 100%

NB: greyed out boxes are combinations of visits and genres which are not possible.

If a household was making multiple visits to the arts in 2008, it was more likely they were attending a different
genre, rather than attending the same genre another time. 

Only 7% of the households attended one genre multiple times, compared to 27% who were making multiple 
visits to multiple genres.

Some genres with 500 households or less booking in 2008 have not been included in the report from this 
section onward, including Crafts, Other Theatre (Not Opera or Dance), Youth Dance, Museum and Non-Art
Exhibitions, Community/Amateur Music, Visual Arts, Combined Arts, Workshops/Classes and Performance,
Film Production, Other Dance and Culturally Specific Theatre.

What percentage of household bookers were unique to each genre?

Number of 
genres 

booked in 
2008
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Individual genres were far less likely to have unique audiences in 2008 than individual arts organisations, ranging
between 78% of households being shared with one or more genres that year (Contemporary Dance) and 40% of
households being shared with one or more genres that year (Theatre 'Entertainment').

Only Theatre 'Entertainment' and Popular Music had more unique bookers than shared bookers in 2008, while
genres which would traditionally be considered as 'niche' such as Contemporary Dance and Jazz have higher 

percentages of shared bookers than a genre like Drama.

To what extent are genres crossing over with each other?

Each of the circles in the diagram below represents a genre. The inner grey circle represents an 'average' genre
(i.e. it could be any one of the 17 genres analysed in this report), while the outer circles represent the 16 other
genres the 'average' grey circle genre could have shared bookers with in 2008. 

The figures in each outer circle represent the percentage of the inner circle's household bookers that were shared
on average in 2008 with the genres in the outer circles. (e.g. On average, 20% of households booking for any
genre in 2008 will also have booked for popular music in the same year; see red circle in diagram below).

On average, any genre in Northern Ireland in 2008 shared;

• Up to 10% of their bookers each with 13 other genres (green circle)

• Between 10% and 20% of their bookers with 3 other genres (orange circle)

• And 20% of their bookers with 1 other genres (red circle).
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About genre crossover in 2008

• In 2008 each genre shared at least 15% of its household bookers in 2008 with another genre that year 
(Classical Music bookers also attending Popular Music) and at most 39% (Contemporary Dance bookers
also attending Drama)

• 6 genres out of 17 were crossing over most with Theatre 'Entertainment', while 6 genres were crossing
over most with Drama and 5 genres were crossing over most with Popular Music

• Wealth and Wisdom were increasingly likely to be attending multiple genres in 2008. For the other Mosaic
groups, there was no correlation between their Mosaic NI classification and how many genres they visited
in 2008.

How did individual genres crossover with each other in 2008?

As the four most prominent genres in 2008, Theatre 'Entertainment', Popular Music, Musicals and Drama were
predominantly showing higher levels of crossover (more than 10%) between themselves. 

Due to the large percentage of households attending these 4 genres in 2008, they were only sharing 2% to 3%
of their households on average with each of the other less prominent genres. Therefore, the 4 most prominent
genres had more green circles (lower level crossover) in their diagrams than average, while the remaining 13
genres had more red and/or orange circles (higher level crossover) in their diagrams than average.

The remaining genres also tended to be crossing over most with Theatre 'Entertainment', Popular Music, Musicals
and Drama in 2008. However, each of the remaining genres also tended to be showing higher levels of crossover
(more than 10%) with at least one or more additional genres.

• Ballet also had a higher level of crossover with Opera/Music Theatre in 2008

• Jazz also had a higher level of crossover with Culturally Specific Music and Classical Music in 2008

• Opera/Music Theatre also had a higher level of crossover with Ballet and Classical Music in 2008

• Contemporary Dance also had a higher level of crossover with Ballet, Classical Music and Opera/Music
Theatre in 2008

• Classical Music also had a higher level of crossover with Opera/Music Theatre in 2008

• Literary Events/Activities also had a higher level of crossover with Classical Music and Culturally Specific
Music in 2008.

Contemporary Dance had the most eclectic range of household bookers in 2008, with the lowest percentage of
unique bookers of any genre that year and crossover of more than 10% with 7 different genres in 2008. 

Worked examples of the higher level crossover (more than 10% of households booking in 2008) for Theatre
‘Entertainment’,  Popular Music, Drama, Musicals, Ballet, Jazz, Opera/Music Theatre. Contemporary Dance,
Classical Music, Children's/Youth Theatre and Literary Events/Activities are all included on the next page. 

To get an Excel spreadsheet including full breakdowns of all genre crossover combinations, please email
research@audiencesni.com.
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Worked examples of genre crossover in 2008
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Conclusion
Finding the right balance between the search for new audiences and having a long-term customer relationship
with an existing audience base will vary between arts organisations, but the Audience Tracker provides the 
context which is essential for understanding how your audience fits into the wider picture of arts attendance
across the country.

The report highlights that audiences from previous years are coming back for more. Most household bookers in
2008 were pre-existing arts bookers from previous years that were re-attending in 2008. Also, where 
organisations have been successful in attracting households back two or more times within 2008, these 
customers were also willing to try a different genre of event rather than sticking rigidly to one single genre. If
these bookers are willing to come back again, and are willing to try different artforms when they do reattend,
then this is a strong basis for increasing audiences, and increasing how often they attend, in future years.

Bookers in 2008 were predominantly loyal to the same organisations in that year. However, with such a high level
of Single Time Attendance across the year, it is inconceivable to think of arts organisations as being in 
competition with each other in an environment where “must see” event television at the weekends, alongside an
ever expanding range of free and paid for entertainment alternatives, are also competing for people's leisure time
and spend. 

Encouraging customers to come to the arts more often regardless of which organisation they attend, and 
exposing them to a range of artforms and arts organisations, can only benefit the arts as a whole.

The key findings can be summarised as follows:

• 141,881 actual households attended arts events at 17 organisations across Northern Ireland in 2008, 
purchasing 927,801 tickets worth £14,266,597.94 in ticket revenue and making 269,021 visits

• At least 66% of the households booking for the arts at these 17 organisations in 2008 had booked at least
once at one of these organisations prior to 2008

• Theatre, Popular Music, Musicals and Drama accounted for 69% of the tickets purchased, 73% of the
revenue generated and 67% of the visits made

• 65% of household bookers made only 1 visit to the arts in 2008.

141,881 actual 927,801 tickets £14,266,597.94 revenue 269,021 visits
households
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Crossover between organisations

• 59% of households making more than 1 visit to an arts event during 2008 were organisation loyal, as they
only re-attended at the same organisation they had been to previously in 2008

• 22% of households attended the same organisation multiple times, compared to 13% who were making
multiple visits to multiple organisations

• The percentage of bookers unique to each organisation in 2008 varied from a maximum of 89% to a
minimum of 52%

• On average, each arts organisation was only sharing more than 10% of their audience in 2008 with 2 other
arts organisations

• In 2008, every organisation in this report shared at least 3% of their household bookers in 2008 with at
least one other organisation, and at most 27% with another single arts organisation that year

• 14 out of the 17 arts organisations included in this report recorded their highest level of crossover in 2008
with the same arts organisation

• Organisations in Belfast are more likely to crossover with each other than organisations outside Belfast

• Wealth and Wisdom households were increasingly likely to be attending multiple arts organisation in 2008,
while Housing Exec Tenants were increasingly unlikely to be attending multiple arts organisations in the
same year.

Genre Crossover

• Only 22% of households making more than 1 visit to an arts event during 2008 were genre loyal, as they
only re-attended at the same genre they had been to previously in 2008

• Household bookers making multiple visits in 2008 were therefore predominantly organisation loyal, but not
genre loyal.  Only 7% of the households attended one genre multiple times, compared to 27% who were
making multiple visits to multiple genres

• Individual genres were far less likely to have unique audiences in 2008 than individual arts organisations,
with shared audiences in 2008 ranging between 78% of households (Contemporary Dance) and 40% of
households (Theatre 'Entertainment')

• On average, each genre was sharing more than 10% of household bookers in 2008 with 4 other different
genres

• In 2008, each genre shared at least 15% of its household bookers in 2008 with another genre that year
(Classical Music bookers also attending Popular Music) and at most 39% (Contemporary Dance bookers
also attending Drama). 6 genres out of 17 were crossing over most with Theatre 'Entertainment', while 6
genres were crossing over most with Drama and 5 genres were crossing over most with Popular Music

• Wealth and Wisdom were increasingly likely to be attending multiple genres in 2008

• The four most prominent genres in 2008, Theatre 'Entertainment', Popular Music, Musicals and Drama were
predominantly showing higher levels of crossover (more than 10%) between themselves

• The remaining genres in 2008 were predominantly showing higher levels of crossover (more than 10%)
with Theatre 'Entertainment', Popular Music, Musicals and Drama plus one or more selected other genres. 
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Appendix 1

Glossary
Crossover: Where someone from the same household has made a booking for 2 or more different arts 
organisations or genres.

Frequency of attendance: The number of visits made to an arts event.

Genre: A descriptive classification of an event type, which is more detailed than an artform but more generic
than a specialism in its description. (See Appendix 2: About the Audience Data UK Artform Classifiers)

Genre Loyal: A household which has only booked for 1 genre within a given timeframe.

Household: A household comprises one person living alone, or a group of people (not necessarily related) living
at the same address with common housekeeping - that is, sharing either a living room or sitting room or at least
one meal a day. (NI Census)

Household Booker: A household that made at least 1 booking for an arts event within a given timeframe.

Mosaic NI: Mosaic NI is a Northern Ireland specific consumer classification system, which segments consumers
into 9 groups based on a mixture of census information and lifestyle surveys. Any data which includes a post
code can be classified using the profiling software, providing demographic information specific for each group,
and allowing records to be geographically mapped.

Organisation Loyal: A household which has only booked for an arts event at 1 organisation within a given 
timeframe.

Revenue: The amount (in Pounds £) paid per single ticket to see a performance.

Single Time Attender: A household which only made 1 visit to an arts event within a given time period.

Ticket: A single seat sold for a single event. 

Visit: When a booker attends an organisation to see a single performance of a show along with any other person
they have booked tickets for, regardless of the size of the party, this constitutes 1 visit. However, if the same 
customer re-attends at the organisation, even if it is to see the same show, this constitutes a separate visit.
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Appendix 2: 

About the Audience Data UK Artform Classifiers

Audience Data UK (www.aduk.org) is a joint project involving the four UK Arts Councils, which commissioned a
set of common artform classifications to enable analysis that is consistent between arts organisations and builds
up a detailed picture across the whole of the UK to support further analysis and benchmarking. These classifiers
have now been adopted for use by Arts Council NI and Audiences NI for reporting purposes.

Each event in Audiences NI's Vital Statistics software is assigned 3 classifications; a 1st tier (the general artform),
2nd tier (particular genres within that artform) and 3rd tier (specific sub-sections of the genre). For example;
Theatre (1st Tier), Drama (2nd Tier), New Writing (3rd Tier). For the purposes of this report, the 2nd Tier
(Genre) has been used to analyse events in 2008. 

To view the full ADUK classifiers, including the various Specialism sub-classifications which comprise each Genre,
please visit www.aduk.org.

The four most prominent genres in 2008 break down into the following Specialism sub-classifications:

Theatre 'Entertainment' Drama

Pantomime Classical Plays

Variety New Writing

Cabaret Contemporary Play

Family Entertainment Gaelic Language Plays

Comedy/Comedians Other Language Plays

TV Personality/Reminiscence/Talk

Magic/Illusion

Supernatural/Adult 

Ice Shows

Popular Music Musicals

Brass/Silver Bands Musical

Pop/Rock/Hip Hop

Country & Western

Experimental/Electronic Music




