
ACORN ProfilingACORN Profiling

A simple guide to ACORN and 
how you can use it to your 

advantage



What is ACORN?

ACORN is a geo-demographic classification based on a 
wide range of measures and consumer characteristics.
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What is ACORN?

Every postcode in the UK is classed as an ACORN type:

�5 ACORN categories

�17 ACORN groups

�56 ACORN types

ACORN works off the assumption that like people live 
together.



ACORN Types

ACORN types say a lot just by their name. For example:

�Type 5: Older affluent professionals

�Type 31: Home owning Asian family areas

�Type 50: Single elderly people, council flats

But the profiles for each type can tell you so much more:

�Demographic breakdown

�Leisure interests

�Financial situation

�Media options

�Holidaying habits



How can ACORN help me?

�Provide insight into your key customer groups

�Assess how representative your customers are of the 
local population

�Identify customer groups that offer potential for 
increased salesincreased sales

�Demonstrate to funders and governing bodies the varied 
mix of your audience

�Compare the make-up of your customer base to the 
wider Greater Manchester arts audience (using AAM’s Vital 
Statistics package)



Things to look out for

�Which are the largest Acorn categories, groups and types 
amongst your customer base?

�What are they like? What are their interests? What are 
their media options?their media options?

�Are they typical arts goers? Compare with Vital Statistics 
profiling.

�How does this compare to the largest Acorn categories, 
groups and types amongst the local population?



Case Study: Venue Cymru



Venue Cymru profiling: Summary
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Venue Cymru profiling: Key findings

The most important groups are those that make up a large share of the 
population:

�Affluent Greys and Settled Suburbia are being penetrated very 
successfully. The aim should be to retain this high level of penetration.

�Struggling Families and Blue Collar Roots are well under-represented 
amongst the venue’s audience. However, arts attendance amongst these 
groups is generally fairly low.

�The three groups in the middle column - Secure Families, Wealthy 
Executives and Flourishing Families – offer the strongest potential for 
growth. They all have disposable income, and arts attendance is fairly 
high amongst them.



Venue Cymru profiling: Targeting 
Flourishing Families
Flourishing Families display the following characteristics:

�Wealthy families with mortgages.

�Younger than other affluent groups.

�Incomes are good, many have managerial and professional 
occupations.occupations.

�Car ownership is high, most families will have two or more cars.

�Take regular holidays, including long haul, skiing and summer sun.

�Enjoy country walking and birdwatching.

�Often take family to the cinema.

�PC ownership is common and they are comfortable with new 
technology.



Venue Cymru profiling: Targeting 
Flourishing Families



Venue Cymru profiling: Targeting 
Flourishing Families
From this profiling exercise we now know that:

�Flourishing Families should be one of Venue Cymru’s key targets: they 
account for 10% of their catchment area and are traditional arts 
attenders.

�Key areas to target would be around Anglessey and Bangor, Prestatyn, �Key areas to target would be around Anglessey and Bangor, Prestatyn, 
Chester, Northwich and Wrexham.

�Car parking will be an important issue as they will likely travel this way.

�Need to develop links with local hotels and restaurants to encourage 
families to make a holiday out of their visit. Links with local countryside 
attractions will also be important.

�Communication through new media (Internet, mobile technology, digital 
television) should be effective.



ACORN Profiling: More Info??

The following PDF download gives a lot more 
information about ACORN and how it works, as well as 
detailed profiles of each ACORN category, group and 
type:

http://www.caci.co.uk/pdfs/Acorn%20Guide.pdfhttp://www.caci.co.uk/pdfs/Acorn%20Guide.pdf

For more information, or to discuss profiling needs, 
please contact Bethany Humphreys at All About 
Audiences

Bethany.humphreys@allaboutaudiences.com
0161 234 2959


